
 

EASTER 2015 
Creative Brief 



TITLE 
• Easter At West Ridge 

OBJECTIVES 
• Develop cohesive branding for full Easter At West Ridge Experience (fonts, textures, 

approach) that will help bring the theme and experience to life. 
• The design approach we’re looking to create is relatively simple in approach. Help us avoid 

it being overly simplistic and boring. 
• A huge piece of the execution of Easter will be in how we’re able to creatively tell the 

stories of people in our church. Capture in our type treatment and deliverables this sense of 
our church and our people telling the story of Easter and Christ being alive in us.  

THEME OF SERVICE 
• As we kick off the theme of Elephant in the Church, we’ll dive into a question that many 

people ask, and Thomas wrestled with in John 20:24-29. Is He alive? Is it really true? 
• Many of us find ourselves in his story, struggling with doubt and faith. 
• Through scripture and history, we have evidence of Jesus being alive. But it doesn’t end 

there. We know Jesus is alive, because he is alive, moving and working IN US. 
• Changed lives verify Jesus’ resurrection, and we’ll share stories of our church 

demonstrating Christ Alive In Us.  

MAIN DELIVERABLES 
Will coordinate through Dropbox link w/ PSD templates for deliverables with content  
• Main logo graphic: 2800x1575 
• Fonts/photos/source files/elements used 
• Print: Invite Card - 3.25” Width x 6.25 Height”  
• Web: Banner Logo - 2800x1071 & templates 
• Social Media Template 
• Window Designs  
• Print: Outdoor Banner - 12ft width x 4ft height 
• Print: Indoor Banner -  4200 × 11850 

BUDGET 
• $1,000-$1,200 

TIMELINE 
• February 2-3: Comp ideas & direction 
• February 8-9: Final Logo completed 
• February 16: Deliverables completed 

SERVICE TIMES 
• Friday, April 3  

12:00 pm Good Friday Service 
• Saturday, April 4  

5:00pm & 7:00pm 
• Sunday, April 5  

8:00am (Outdoor Baptism) 
9:00am, 11:00am, 12:45pm  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TYPE TREATMENT
Bold. Handwritten. Simple, but artistic.  

 
Really like the subtle textures in place for 
the text here. 

Great font choices here at 
bottom as well. 

Good example of how we’d 
like to be able to use the type 
treatment on multiple 
deliverables. While the “Easter 
At West Ridge” may be a 
tweaked version of the font, 
would like to have a font that 
we can use that represents 
the logo and design approach 
across all deliverables. 



 
 
Loving the texture on this design! 
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We’ll have to play around with if Black/
White feels too plain and boring, or if 
we need a pop of color. If we do, I think 
this bluish/teal color could mix well. 
Maybe a color that would match the 
“Elephant In The Church” mint color, 
but darker. 

 

LOVE this touch of color through the 
abstract lettering on the edges. Think 
this could be a great touch for some of 
the deliverables where we have a lot of 
white space and want to get a splash 
of color.  



 

 

This inspiration piece captures something that I think 
will be critical for this to come together well. The 
design here captures the simplicity of the lettering, 
give that the focus, but has simple touches of color 
that help bring the overall feel of the design to life.  



 

ENVIRONMENTAL 
DESIGN
We’re looking to explore new ways of using the environments and spaces in our 
building to be able to help tell the story of Easter At West Ridge. These are some 
inspiration pieces that caught our eye.





DELIVERABLES

 

As we promote Easter At West Ridge, we envision 
the branding of the logo and photos coming together 
in a very similar fashion as this Walter Mitty campaign 
did. Especially want to pull from the button, simple 
white background with logo on side, with photos on 
left.  

 

Really like the layout at 
the bottom here. A 
similar approach could 
work well for displaying 
our service times and 
website. 




